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Presentation Overview:

• Main Reorganization Goals
• Overview of the website

– Homepage Pyramid
– Market Matrixes
– Resource Rooms

• Technology behind the site
• Questions
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Presenter
Presentation Notes
Working in IR, we need to cater to a wide range of audiences. But how do we design a website that encompasses all we need it to do? 



Main Goal for the Website Redesign

User-functionality + IRMA living library:

We wanted to create a site that housed all of 
our reports and materials in a way that focused 
on the user, but still maintained a crucial role in 

our department.
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Presenter
Presentation Notes
We wanted to focus on the user and make a site that was both user-friendly and rich in content. Our main concept was to help the user find what s/he was looking for, and see what else is available. 



To increase user-functionality…
• Develop a navigation system (side and bottom)
• Add thumbnails to all applicable reports
• Reorganize reports into organized sections
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Presenter
Presentation Notes
With the redesign we concentrated on the organization and the structure of the site itself. To increase visibility and to help a user navigate the site, we utilized side and bottom navigations. This will help the user easily backtrack or assist in finding specifically what they are looking for.  



HOMEPAGE
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Presenter
Presentation Notes
For the homepage, we wanted to create a visually appealing graphic to highlight what type of data and information IRMA provides. We also wanted to use our homepage to highlight two pieces of recent research. The pyramid groups our reports into four sections: students, faculty & staff, programs & courses, and the University overall. These link to the matrixes with the exception of About the University, which directs the user to a list of Publically Available resources listed at the bottom of the homepage. 



Homepage Pyramid

• About Students: 
Student Market Matrix

• About Faculty & Staff: 
Faculty & Staff Matrix

• About Programs & 
Courses: Programs & 
Courses Matrix

• About the University: 
Public Resources
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Presenter
Presentation Notes
About the University directs the user to a list of Publically Available resources listed at the bottom of the homepage.



About the University:
Public vs. Private Users
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Presenter
Presentation Notes
When a user clicks “About the University,” s/he is directed to the bottom of the homepage, which lists all publically-available resources. These links redirect a user to a full library of the reports. 



Homepage Pyramid

• About Students: 
Student Market Matrix

• About Faculty & Staff: 
Faculty & Staff Matrix

• About Programs & 
Courses: Programs & 
Courses Matrix

• About the University: 
Public Resources
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Presenter
Presentation Notes
About Students redirects users to the Student Market Matrix



About Students:
Student Market Matrix
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Presenter
Presentation Notes
Rather than posting a laundry list of IRMA’s publications and reports, we designed the student matrix to represent the different types of research IRMA has available. You’ll notice each cell lists a question to assist the user with finding what s/he is looking for. For example, if a user was interested in finding out about where our new students come from they could select “New Students/Profiles & Patterns.”



Student Market Matrix:
Choose a Resource Group
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Presenter
Presentation Notes
The “Choose a Resource Group” function allows a user to narrow down his/her search. Once a Resource Group is selected, the cell becomes populated with any reports tagged with the “transfer” keyword.



Profile & Patterns | New Students Profile & Patterns | New Students: 
Transfer Only

Student Market Matrix:
Choose a Resource Group: Transfer

After selecting Transfer as the 
Resource Group, the user narrowed 
down the number of reports to 
include only those tagged with the 
transfer keyword
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Presenter
Presentation Notes
The “Choose a Resource Group” function allows a user to narrow down his/her search. Once a Resource Group is selected, the cell becomes populated with any reports tagged with the “transfer” keyword.



Homepage Pyramid

• About Students: 
Student Market Matrix

• About Faculty & Staff: 
Faculty & Staff Matrix

• About Programs & 
Courses: Programs & 
Courses Matrix

• About the University: 
Public Resources
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Presenter
Presentation Notes
The pyramid groups our reports into four sections: students, faculty & staff, programs & courses, and the University overall. These link to the matrixes with the exception of About the University, which directs the user to a list of Publically Available resources listed at the bottom of the homepage.



About Programs & Courses:
Programs & Courses Market Matrix
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Presenter
Presentation Notes
The same format from the student market matrix has been applied to organize IRMA’s programs and course materials. However, we narrowed down the number of cells to best represent what we currently have to offer/provide. The matrixes house all types of reports and are populated using keywords.



Homepage Pyramid

• About Students: 
Student Market Matrix

• About Faculty & Staff: 
Faculty & Staff Matrix

• About Programs & 
Courses: Programs & 
Courses Matrix

• About the University: 
Public Resources
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Presenter
Presentation Notes
The pyramid groups our reports into four sections: students, faculty & staff, programs & courses, and the University overall. These link to the matrixes with the exception of About the University, which directs the user to a list of Publically Available resources listed at the bottom of the homepage.



About Faculty & Staff:
Faculty & Staff Market Matrix
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Presenter
Presentation Notes
The Faculty & Staff page does not currently have enough content to create a matrix yet, therefore we’ve listed IRMA’s available reports using categories from the matrix structure. 



IRMA’s Regular Reports

New & Daily Reports
• Database-driven
• Refreshed daily
• IRMA’s latest releases page

Regular Reports
• Houses reports that are 

produced at least once a 
year (weekly, quarterly, 
annually)

• Includes thumbnails with 
brief description of the 
report

• Interactive Report Library
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Interactive Report Library
The Interactive Report Library breaks the reports into 
several different sections based on report content. Each 
report lists report title, contact, description, thumbnail, 
and other related links. 
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Presenter
Presentation Notes
The Interactive Report Library breaks the reports into several different sections based on report content: Enrollment Trends, Benchmarking and Market Position; Undergraduate Admission and Enrollment; Undergraduate Student Perceptions; Graduate Admission and Enrollment; Graduate Perceptions; Academic Program Review; Faculty & Staff.



Fact File Plus
• Fact File
• Common Data Set
• Market Shares & IR 

Abstracts
• Enrollment Summary 

Books
• Brown Bag Presentations
• Guidebooks and 

Publications
• Higher Education 

Opportunity Act
• Conference Presentations
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Presenter
Presentation Notes
The Fact File Plus page includes all publically available resources, with the exception of our Brown Bag Presentations. This collection is grouped together to allow a user to quickly find statistics. The Fact File is housed here, which is a collection of data and enrollment statistics that we have been compiling since 1979. The Fact File groups data from the past five years to allow for an easier comparison model. The Common Data Set (CDS) is also housed here. 



Resource Rooms

Resource Rooms allow a 
user-group direct access 
to various research 
already posted on the 
website – a one stop 
shop for specific users
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Presenter
Presentation Notes
Resource Rooms truly focus on the user. We currently have six resource rooms created, with more on deck. We’ve taken information that is distributed on the website and have listed it on one page to make it as user-friendly and convenient as possible. These Resource Rooms are a compilation of different reports and tools that apply to a specific set of University partners.



Resource Rooms
Freshman Resource Room Example
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Presenter
Presentation Notes
For example, our Freshman Admission Resource Room was created to best assist the admission team with navigating, and using, our website. Here we have consolidated what we believe to be the most crucial and frequently-used reports. All of these documents and links are freshmen-specific. For example, if you click on the Student Market Matrix, “freshmen” will already be selected in the Choose a Resource Group drop down menu.



Resource Rooms
Freshman Resource Room Example
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Presenter
Presentation Notes
The Student Market Matrix is already prepopulated with the freshmen keyword



Resource Rooms
Freshman Resource Room Example
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Presenter
Presentation Notes
To show another brief example, if a user were to select either the Fact File or Common Data Set, they would be redirected to the freshmen-specific sections.



Resource Rooms
Freshman Resource Room Example
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Presenter
Presentation Notes
When a user selects the Fact File Plus or Common Data Set links from the Freshmen Resource Room, they are automatically redirected to the freshmen-related pages. 



Technology Part I

Old Sites

• HTML on old IR site
• Old SharePoint on 

Enrollment 
Management

• Missing studies on 
faculty

Intermediate

• Student Matrix
• “Manual” upload

24



Make Your IR Website Work For You 2014

Website Entry Form
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Website Entry Form -- Owners
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Website Entry Form -- Keywords
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Matrix

FileID
Date
Name
Title
Owner
Archive
Internal
Term DocumentOwners

OwnerID
Name
Email

Make Your IR Website Work For You 2014

KW

FileID
Keywords

Database Main Tables
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Technology Part II

Current

• Active Server Pages
• Microsoft SQL Server
• Internet Information 

Services

Future

• SharePoint
• Document Search
• Web Upload Page?
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What we learned

• Living library

• Consistency in classification difficult

• Easier to maintain
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Contact Us

Coleen Dickman
cdickma1@depaul.edu

Alim Ray
aray@depaul.edu
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